
T H E  B R A N D  C L A R I T Y

WORKBOOK
A refined guide to help you define your voice, values, and

vision—before investing in design.

B Y  T R A C E Y  N Y E M B A



WELCOME
TO YOUR
BRAND
CLARITY
ERA!

Congratulations on taking this important step toward building an
intentional and elevated brand that truly reflects you and your
business. This workbook is designed to guide you gently through
uncovering your brand’s core values, voice, and vision—helping you
create a cohesive identity that connects deeply with your audience.

Take your time with each section, be honest with yourself, and most
importantly, enjoy the process of discovering your brand’s unique
story.

Let’s begin this journey toward clarity, confidence, and a brand
presence that feels authentically you.

Tracey Nyemba
WWW.BTNCREATIONS.CO.UK
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Why did you start this brand?

How do you want people to feel when they experience your
brand?

What values will you never compromise on?

S E C T I O N  1 :  B R A N D  V I S I O N
What future are you building—and why does it matter?
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What kind of impact do you want your business to have in
1–3 years?

What would your dream testimonial say?

S E C T I O N  1 :  B R A N D  V I S I O N
What future are you building—and why does it matter?
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“ Y O U  D O N ’ T  N E E D  T O  B E
L O U D  T O  B E  C L E A R .  S O F T
P O W E R  I S  S T I L L  P O W E R . ”



What 3 words describe the energy of your brand?

S E C T I O N  2 :  B R A N D  V O I C E
Say it your way—how you speak sets the tone. 
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If your brand were a person, how would she speak?

Y O U R  B R A N D  V O I C E  I S  H O W  Y O U R
M E S S A G E  S H O W S  U P  I N  T H E

W O R L D .  I S  I T  W A R M ?  P L A Y F U L ?
A U T H O R I T A T I V E ?  Q U I E T

C O N F I D E N C E ?  L E T ’ S  D E F I N E  I T .   



What words or phrases feel aligned with your brand? (e.g.
“elevated,” “intentional,” “bold,” “grounded”)

What types of content do you naturally enjoy creating?

Exercise:

S E C T I O N  2 :  B R A N D  V I S I O N
Say it your way—how you speak sets the tone. 
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Choose your tone spectrum (circle one per pair):

Casual / Refined
Warm / Professional
Playful / Sophisticated
Direct / Nurturing



What 3 values drive the way you work?

S E C T I O N  3 :  B R A N D  V A L U E S
What do you stand for when no one’s watching?
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How do those values show up in your client experience?

V A L U E S  S H A P E  H O W  Y O U R  B R A N D
M O V E S .  T H E Y ’ R E  T H E  U N S P O K E N

S T A N D A R D S  T H A T  A T T R A C T
A L I G N E D  C L I E N T S  A N D  R E P E L  T H E

W R O N G  O N E S .



How do your values shape the way you show up?

If your brand values were removed, what would change?

S E C T I O N  3 :  B R A N D  V A L U E S
What do you stand for when no one’s watching?
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Brand Clarity Statement Template:

S E C T I O N  4 :  B R A N D  E S S E N C E
Let’s bring it all together.
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T H I S  I S  W H E R E  E V E R Y T H I N G
C O N V E R G E S  I N T O  A  S H O R T ,  C L E A R

B R A N D  S U M M A R Y .
A T  T H I S  P O I N T ,  Y O U ’ L L  B E  A B L E

T O  D E S C R I B E  W H A T  Y O U R  B R A N D
I S  A B O U T — A N D  W H A T  I T ’ S  N O T

My brand is for [your ideal audience]
who value [core values].

I help them [what you help them do]
by offering [your product/service].

My tone is [brand voice], and my work
is rooted in [deeper purpose].



Brand Clarity Statement Example

S E C T I O N  4 :  B R A N D  E S S E N C E
Let’s bring it all together.
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My brand is for ambitious women who
value authenticity and intentionality.

I help them refine and elevate their
businesses through elegant design

experiences.
My tone is warm and collaborative,

and my work is rooted in helping
women feel seen and successful.



C L A R I T Y  I S  T H E  F I R S T  S T E P  T O
C O N F I D E N C E .  W H E T H E R  Y O U ’ R E

B U I L D I N G  F R O M  S C R A T C H  O R
R E F R E S H I N G  W H A T  A L R E A D Y  E X I S T S ,

Y O U R  B R A N D  D E S E R V E S  T O  F E E L
I N T E N T I O N A L ,  A L I G N E D ,  A N D

E L E V A T E D .  I F  Y O U ’ R E  R E A D Y  T O
B R I N G  I T  A L L  T O  L I F E  W I T H

S T R A T E G Y - L E D  D E S I G N  A N D  A
D I G I T A L  H O M E  T H A T  R E F L E C T S  Y O U R

E S S E N C E — L E T ’ S  T A L K .

C L O S I N G
You’re clear—and ready to elevate.
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